










Background

Mother’s Day 2019
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The brief:

• Position Supersonic as a Mother’s Day gift with engaging content 

to drive desire, and conversion messaging for a gift giver.

The gift:
• Fuchsia Supersonic brush and comb gift set.
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Targeting and channel split

Mother’s Day 2019
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30%

40%

15%

15%

Recommended channel split

Facebook Instagram Pinterest YouTube

See

Think

Do

50% 

budget

30% 

budget

20% 

budget

Mum’s with kids

• Age 35-55

• High income 125%

• Female only 

• Beauty and hair care interest

• Influencer pages /  followers

• Age 35-55

• High income 125%

• Male and female

Gift givers

We continue to talk to a broader audience to engage them 

further with our message, retargeting via:

• Website visits to the overview page

• Website lookalikes

• See engagers – video views to 10% 

• See engagers – clicks 

• Exclude basket completions

Drive the most cost effective conversion, retargeting via:

• Website visits to variant pages

• Website lookalikes

• Basket abandoners

• Exclude basket completions

• Think engagers – unskipped video view /  video completion 

• Think engagers – clicks

Reach +

awareness

Educate+  inform

Convert
Pinterest: US, France, GB, Germany and Australia only.
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Asset list

Mother’s Day 2019

• 6” video (16:9)

• Circa 15” video (4:5, 9:16, 1:1)

• 3 x circa 15”  video - Instagram story carousel (9:16)

• Campaign carousel (1:1 video and/or image)

• Buy direct carousel (1:1 video and/or image)

• Campaign video traffic driver (4:5, 9:16)

• Buy direct video traffic driver (4:5, 9:16)

• Promoted Pin (9:16)

Stories page

Stories page

Variant

Reach

Video retention

Canvas dwell time

Video retention
Clicks to site

Cost Per Click

Cost Per Acquisition
Website traffic

Note: Content will be tiered for markets based on budget investments. 
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Landing page (TBC) Paid KPIs (TBC)

See

Think

Do

Reach +

awareness

Educate+  inform

Convert

Assets

• Circa 30” video (16:9, 4:5)

• Campaign canvas

• Pinterest carousel (9:16)







































Powerful digital motor.
Designed for fast drying.

No ordinary gift 
for no ordinary mother




